CLASS X

There will be one written paper of two hours duration
carrying 100 marks and Internal Assessment of 100
marks.

The paper will be divided into two sections A and B.

Section A (Compulsory) will consist of compulsory
short answer questions covering the entire syllabus.

Section B will consist of questions which will require
detailed answers. There will be a choice of questions
in this section.

THEORY- 100 Marks

1. Understanding the basics of Markets and
Marketing

(a) Definition of markets and marketing — with
examples from consumer goods, consumer
services.

A clear understanding of markets (wherever a
buy and sell takes place is a market);
examples of non-traditional markets such as
catalogues, direct sales, tele-markets, etc.
Definition and stages of marketing.

(b) Difference between a product and a service
(with examples).

With service becoming important, the
distinctions between products and services
must be clearly understood.

(¢) Understanding 4 ‘P’s— Product, Price, Place
and Promotion.

Product life-cycle, pricing strategies such as
skimming, penetration, parity, cost plus, place
- distribution channels, promotional
strategies, concept of advertising, direct
selling, publicity.

(d) Advertising and brand promotion.

Definition, concept and types of advertising.
Definition of brand, how to bring about brand
promotion.

(e) Sales and the selling process, including the
difference between marketing and sales;
qualities of a good salesman.

Self-explanatory.

2. Understanding Finance

(a) Elementary understanding of Generally
Accepted Accounting Principles (GAAP).
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3.

4.

GAAP to be explained - Entity concept,
duality concept, matching concept, money-
measurement concept, going Concern concept.

(b) Principles of Financial accounting and
reporting - a simple understanding of receipt
and payment account, income and expenditure
account, balance sheet.

Concept of balance sheet.

(c) Banking - functions of the Central Bank and
commercial banks, types of accounts and
banking transactions.

Function of Commercial Banks and Central
Bank.

(d) Fundamental concept of Cost (direct, variable
etc.).

Classification of cost according to nature
(direct and indirect), behaviour (variable,
fixed and semi-fixed).

Understanding Human Resources

(a) Importance of Human Resource in a
commercial organization.

Role of human resource in any organization.
Functions of human resources.

(b) Commonly used methods of recruitment,
selection and training.

Definition, types and methods of recruitment,
selection and training.

Development of Public Relations

(a) Meaning, nature, scope of Public Relations.
Self-explanatory.

(b) Elements of public relations - human
relations, empathy, persuasion and dialogue.

The definition, nature and importance of
empathy, persuasion and dialogue.

(c) History of public relations and present status.
Self-explanatory.
(d) Ethics in public relations.

Growing role of ethics in business and public
relations.



INTERNAL ASSESSMENT-100 Marks

A minimum of four assignments to be completed
during the year, as assigned by the teacher.

Suggested list of assignments

1. Design a marketing plan for the launch of a new
soap in the price range of Rs.15-20.

Make a report on the new forms of markets and
marketing such as tele-markets (marketing
through ~ phones), home-shopping (catalogues
like Burlingtons, etc.), Direct Marketing (example
Eureka-forbes). What according to you is their
relevance in future and why?

Study the marketing strategies of a service sector
company such as a courier service and a
production company such as a pen manufacturer.
Explain the differences and similarities in both the
strategies. What do you think is the reason for
these differences?

Study the product life cycle (PLC). Using Add-gel
pens, explain in which part of the PLC are they
giving valid justification.

Study five different advertisements in any one
media (print, television, audio) of the FMCG (fast
moving consumer goods) such as Coke, Pepsi,
Lux, Surf, Tide, etc. and explain their positive and
negative points.

Study the annual report (balance sheet and profit
and loss account) of any company and comment
on its financial health.

Study the working of the commercial banks in
India by studying the working of the branch office
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of any Public sector commercial bank such as
Canara bank, SBI, Bank of Baroda, etc.

Write an essay on the role of the Central Bank
(Reserve Bank of India) in any economy with
special reference to the Indian scenario.

Study the human resource policies of an
Information  Technology firm  (developing
software or hardware or in IT training).

10. Study the working of the Public relations
department of a mid-sized firm operating in the

media sector.
EVALUATION

The project work is to be evaluated by the subject
teacher and by an External Examiner. The External
Examiner shall be nominated by the Head of the
school and may be a teacher from the faculty, but not
teaching the subject in the relevant section/class.
For example, a teacher of Commerce of Class XI may
be deputed to be the External Examiner for Class X

Commercial Applications project work.

The Internal Examiner and the External Examiner will
assess the candidate’s work independently.

Award of marks (100 marks)

50 marks
50 marks

Subject Teacher (Internal Examiner):
External Examiner

The total marks obtained out of 100 are to be sent to
the Council by the Head of the School.

The Head of the School will be responsible for the
entry of marks on the mark sheets provided by the
Council.



691

‘Sunyoe| oAlENIUI pUE

"90UBPING YIIM UIAD

“JUAWUIISSE [NJSUTUBIW
Aue op 0} 213eaul 00) SI

‘1 03 Surureyrod
UONJBUWLIOJUI JUBAD[QT

UOLIO)LIO M0yJq -posiue3IosIp SONSSI [BIOIOWIWOD SNOLIBA | "SUONBAIISQO AUB O¥ew JO | POJOd[[0d UOHBWLIOJU] ‘[[& Joyyes 1o [opow

yoeos  I0j pue Apnun | Jo sonixd[dwoo oy puejsiopun | pajod[[0d Byep d} dZATeue J& JI0M 90UQI0JAI AU Op ©)00[9S 0} 9[qeun
yrew st pajuasaid ejeq 0} 9[qeun SI 9JepIpued dYJ, | 0} d[qeun SI AJepIpuLd dYJ, | 03 d[qeun SI dJepPIpued dY ], SI 9JepIpued oY, | A 9peIn

‘1 03 Sururerod

uonewLIojul

“J00d -oouepIng ym “Pa109[[09 "Pa109[[09 [BLIdJRW A} JUBAQ[QI Joy)ed

UOLIO)LIO UuoneBIUASAI JBdU SONSSI [BIOIQWIWOD SNOLIBA BJRp A} 9ZATRUR as1ue310 01 9[qeuUn SI pue PUE [opOW B J0J[0S

yoed  10j K19A 10N "9[qeidoooe | jo sonixa[duiods ay) pueisiopun 01 A)I]Iqe WU | JI0M 99UAIRJAI A[PI A19A | 0} 2ouepIng sanmbai
Jrew | J10Mm JO 29udnbag 0} 9[qE SI AJepIPULD Y |, Sey| AJepIpuLd A ], QUOP Sey| AJePIPULD A, oJepIpuBd oYL | Al 9pelD

RUR]f) -ojenbopeur

K1qeuoseay -sooerd "PAJOJ[[0D | SI PAIOJ[[0J BIBP PUR

ur Apnun SunLIp "SUOI}OUNJ [BIOISUIWIOD -areurdoxdde [BLIJBUI Q) J[UIDSSE UONBULIOJUI J} INq

uoL)LI | sooe[d ur pasiue3iosp SNOLIBA JO SOIOBRILIUL SI SUIpI009Yy -duepIng | pue ozAJeue 03 AJ[Iqe J00] [opour dyerrdoxdde

yoed 10§ ng sIom jo oy dsei3 03 Kyroedeo | pue djoy yam suoronpop I0M QOUDIOJOI PIIIWI] ue S)o9[9S
ssprewr g | uonejuosoid piepuels POIWI] SMOYS 9JepIPUBD Y, soyew d)epIpued Ay [, sAejdsip oyeprpues o], ojepipued oy, | [I[ opelD

-ojeridoxdde

-orerrdoxdde “Kyrepd "Po3O9[09 [BLIOJEW SI P93I9[[09

sonbruyoa ‘suoneordde jeonoeid )M dWes ) PI0SAI | JY) J[qUUOSSE pue dZA[BUR | BJEP PUB UOIIRWLIOJUI

UOLIO)IO “K[[eorpotow JIM J1 9JB[Q1I00 A[[NJ JOUURD 0} 9[qE S "P2II9[[0J BIEP 01 9ouepIng sannbay JYL ‘[opout

yoed  10J pue A[189]0 poJuasaly jnq puejsiopun 0} AJI[Iqe | WO SUONINPIp 2Jenbape |  I0M IOUIQJOI JUSIJIHINS 91qeIINS B SASO0YD
Syew ¢ "Ap1} pue JB3U - JI0 A\ oy sAe[dsip djepipues oy [, SoyeW J)ePIPULD A [, SOOP 2JBPIpULd A, oJepIpued oYL | [ 9peID

‘[opouwr -oreudoxdde

‘SIS 9[qeIINS © JONISUOD PUR BIEP ‘A1oyeridoadde KI9A ST BIEp JUBAQ[AI

Jo uonezinn wnwndQo o} 9zATeuE UB)) "SUONOUNJ KI9A PIpI0daI "P9109[[09 [BLIdJEW PUB UOT)BULIOJUT

‘uonejudsald Apn [RIOIOWIIOD SNOLIBA JO | OIB OPEW SNU} SUONONPaIp | Y} S[qUISSSE pue dZA[euL JO uor399[[0d

UOLIO)LID pue jeoN ‘uorssardxo sanixodwos ayj puoyardwod oY, "PoIdI[02 BIRp O} 03 KJ1]1qe SMOYS IoM YL ‘[opowr

yoeo  IojJ Jo Kyrepo pue 01 A)11qe 9[qe3IeWal | WOIJ SUONONPIP JUI[[IIX 00UQ19JA1 9AISUSYAIdWOD JYS1I o) SOS00YD
Sylew os1021d “[eIIPOYIIN SMOU[S 91epIPUEd J ], oyew Ued J)epIPULd AY [, SOOp 9)epIpUEd A ], oJepIpued Ay | 1 opein
SYIRIAl uoneIUISAIJ Surpuejsaapup) uoneAISqO uonesuesiQ Sutuueld | eLILI)

SHAVYED HLIAM ONDBIRIVIA JOd SANI'TAAIND ddSOd0OUd - SNOLLVII'TddV "TVIOUHININOD NI INHINSSHSSY TVNIHLNI




